
MASTER OF ORGANIZATIONAL 
LEADERSHIP 
Online

Leadership includes a variety of 
responsibilities such as developing 
people and teams, managing 
change, casting vision for the 
future, and inspiring people to work 
together better.

Evangel University’s Master of Organizational Leadership 

program provides application-oriented coursework that 

increases your organizational and leadership knowledge, 

clarifies your brand, and enhances your skills to lead 

others. With an emphasis on Christ centered leadership, 

you will learn to invest in your organization through:

•	 Emotional intelligence and developing people

•	 Organizational design and development

•	 Personal fulfillment as you refine your calling and 

strengths

Ideal program candidates are aspiring leaders who are 

ready to develop their skills and in-position leaders who 

desire to expand their influence.

E V A N G E L  U N I V E R S I T Y   |   1111  N Glenstone  Ave,  Sprin gf ield ,  M O  6580 2 E V A N G E L . E D U

Tuition: $400 per credit

Program Start: August and January

Program Format: Each semester, new students begin a 

14-month online journey to completing the required 30 

hours to become a master of organizational leadership. 

Students take 21 core hours and 9 elective hours offered in a 

6-week or 4-week structure, respectively. 

ADMISSION REQUIREMENTS
Online application, resume, 

statement of purpose, official transcript(s),
two references

For More Information
Dr. Ashley Newcomb 

Program Director

 NewcombA@evangel.edu |  417.865.2815 ext. 8265



MOL Required Courses 

The program requires you to complete 30 hours for graduation. Twenty-one of 
these hours will be spent in core courses while the remaining 9 hours will be 
spent in MOL electives chosen by the student. 

a. 21 Core Hours include the following courses: 
MOL 500 Organizational Leadership Program Orientation 0 cr. 
MOL 501 Foundations of Leadership 3 cr. 
MOL 502 Emotionally Intelligent Leadership 3 cr. 
MOL 527 Communications and Community Relations 3 cr. 
MOL 645 Managerial Finance 3 cr.  
MOL 665 Organizational Design & Development 3 cr. 
MOL 672 Marketing 3 cr. 
MOL 675 Developing People & Teams 3 cr.  

b. 9 Elective Hours include the following options:  
Strategic Management: 
MOL 605 Organizational Change Management 3 cr. 
MOL 610 Consulting for Organizations 3 cr. 
MOL 601 Strategic Management 3 cr. 
Organizational Leadership: 
MOL 503 Followership 3 cr.  
MOL 504 Organizational Spirituality 3 cr. 
MOL 650 Analysis of the Organizational Environment 3 cr. 
Individualized: 
Pick three courses from any of the above. 

 

The MOL program has two start dates for incoming cohorts: Fall semester and 
Spring semester. The following illustrations demonstrate what a traditional path 
through the program for each launch. 

*Note: The following course paths may be altered by the University as deemed 
necessary and are dependent on both student enrollment and academic 
success. For additional information, the student should speak to the program 
director. 

**Each CORE class consists of 6 weeks of curriculum. Each elective consists of 4 
weeks of curriculum. Electives are NOT offered during the summer, and are 
offered on rotation between fall and spring semesters. 



FALL COHORT START DATE: 

Semester 1: Fall 1 (3 classes) 

A. MOL 501 Foundations of Leadership (Core Req) 
B. Elective Chosen by Student 
C. MOL 665 Organizational Design and Development (Core Req) 

Semester 2: Spring (3 classes) 

A. MOL 675 Developing People and Teams (Core Req) 
B. Elective Chosen by Student 
C. MOL 502 Emotionally Intelligent Leadership (Core Req) 

Semester 3: Summer (2 classes) 

A. MOL 672 Marketing (Core Req) 
B. MOL 527 Communications and Community Relations (Core Req) 

Semester 4: Fall 2 (2 classes)  

A. MOL 645 Managerial Finance (Core Req) 
B. Elective Chosen by Student 

 

SPRING COHORT START DATE: 

Semester 1: Spring 1 (3 classes) 

A. MOL 501 Foundations of Leadership (Core Req) 
B. Elective Chosen by Student 
C. MOL 502 Emotionally Intelligent Leadership (Core Req) 

Semester 2: Summer (2 classes) 

A. MOL 672 Marketing (Core Req) 
B. MOL 527 Communications and Community Relations (Core Req) 

Semester 3: Fall (3 classes) 

A. MOL 645 Managerial Finance (Core Req) 
B. Elective Chosen by Student 
C. MOL 665 Organizational Design and Development (Core Req) 

Semester 4: Spring 2 (2 classes) 

A. MOL 675 Developing People and Teams (Core Req) 
B. Elective Chosen by Student 
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